Classification: Reference: Date:

GI20-002 ITB20-017 June 3, 2020

VEHICLE SANITIZATION GUIDELINES DURING COVID-19

APPLIED VEHICLES:  All Infiniti vehicles

SERVICE INFORMATION

Infiniti Bulletins are intended for use by qualified technicians, not 'do-it-yourselfers'. Qualified technicians are properly trained
individuals who have the equipment, tools, safety instruction, and know-how to do a job properly and safely. NOTE: If you believe that
a described condition may apply to a particular vehicle, DO NOT assume that it does. See your Infiniti retailer to determine if this
applies to your vehicle.
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Nissan’s Priorities

Return to Work Considerations
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Dealership Staff Considerations

Facility Sanitation Considerations
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Dealership Preparation - Sales Department

Dealership Preparation - Service & Parts Dept.
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Vehicle Sanitation Considerations

F&I - Remote Signing with NMAC & Dealertrack
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Advertising Message Considerations
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Advertising Considerations

Dealerships
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Recluce investmants; Ficw on Loial Nes & Entertainment content.

I Suggest pause to campaigns until

(®3)
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Radio

Dealership re-opens.

Feduce investments; Shift cirive-time dollar to other dayparts or stresming alternatives;
Corisider siation live-rands to providie up-to-dite infurmation on Dieaership hours & services.

Search .AHU.,

Search campaigns with conquest or lead generation
id "Hurry in llow’ messaging: Avoid associating

u are currertly bidding on store visits recommend
b-basiad coriversion metrics instead.

Raitluce investrmints) Li
tactics, Cl
Nigsan with

Re-establish marketing practi with
priority to online tactics.

90%+ of automotive buyers
research digitally.*

social & ()

Display R

ilay; focus on staying in front of consumers who are actively auto-shopping or visiting your website.

5. conyiider creating announcerment post on your social pages; You can 'pin’ important announcements to the
fviewing; Online rescurces such as Facebook’s Business Resource provide you vith recommendations to help
you commurnicate vith your customers during this difficult time. **

Rasluce invesiments in
Sociunl: Prowctiv
top of your Facehook: pnge fur eas

Re-establish campaigns; change Search
copy to include call-to-action.

Other Jd

Suggmet pauie to il olher midia inrestmants: print, out-of-home, sponsorships, other until Dealership re-opens.

Consider supporting
community-building tactics.

Source: * Gangle Autn Search & Auto Behavior, 3-17-20; ** Facebook Resource Hub

ITB20-017
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Advertising Considerations

Vehicle Sanitation — Recommended Cleaners

8/9 ITB20-017



Vehicle Sanitation — Cautions

AMENDMENT HISTORY
PUBLISHED DATE REFERENCE DESCRIPTION
June 3, 2020 ITB20-017 Original bulletin published
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