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• Link campaign VIN lookup to retailer service websites

– www.nissanusa.com/recalls-vin/ or https://www.infinitiusa.com/recalls-vin/

• Check every VIN for open campaigns when setting appointments and ensure parts 
are ordered or available

• Check every walk-in service for open campaigns

– If parts are unavailable, schedule an appointment before the owner leaves

• Check retailer inventory for open campaigns a minimum of once per week and 
strive for 100% completion

• Do not wholesale vehicles taken on trade with open campaigns

• No one line ROs – minimum of a MPI on every RO

• Be aware of ancillary coverages – do not rely on goodwill or warranty

• Review every campaign with all service personnel and ensure they know how to 
find campaign information when needed

• Use Custom VIN Campaign Report to identify open campaigns for local businesses 
(auctions, independent repair facilities, rental fleets, used car lots)

• Service managers should meet with service personnel to ensure they are aware of 
new campaigns and parts availability as campaigns are released

Campaign Best Practices

http://www.nissanusa.com/recalls-vin/
https://www.infinitiusa.com/recalls-vin/
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Great Service Website Examples

Service websites allow VIN 
lookup for campaigns via:
www.nissanusa.com/recalls-vin/
or 
www.infinitiusa.com/recalls-vin/

http://www.nissanusa.com/recalls-vin/
http://www.infinitiusa.com/recalls-vin/
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Enable Owner Access to Takata Information 
through VIN Lookup Website
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FINDING CAMPAIGN 
INFORMATION
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Campaign Communications to Dealers

Key Differences
• Unique letterhead for campaigns
• 3 campaign types with color coding for easy 

recognition
• Recall (Safety or Emissions) 
• Service Campaign (Non-recall customer 

facing activity – includes warranty 
extensions/policy changes)

• Quality Action (Non-recall activity affecting 
only new vehicles in dealer inventory; may 
have temporary stop sale)

• For recalls, include “STOP SALE” in red 
Johnson Box in addition to summary box

• Clearly communicate alternative 
transportation, parts availability, and 
customer advisement

• Each Campaign has specific Q&A written 
for service drive personnel
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Ensure Service Drive Personnel Know How to 
Find Campaign Information

Campaign documents can be 

located on NNAnet.com under 

My Documents in the 

Parts/Campaigns, 

Sales/Campaigns, and 

Service/Campaigns 

categories. 

If a document is not readily found 

on the “view current 

documents” list, be sure to 

look in the archived 

documents in your search for 

Campaign documents. 
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Searching on NNAnet

Enter the keyword into the Search Tool 
(TIP: the Campaign PNC is the best way to locate information on a specific 
campaign.)
Other Keywords:
• Campaign Title
• Vehicle Model
• Bulletin #



Nissan Confidential C

Dealer Quality Actions on ASIST

Dealer inventory inspections / 
service actions do not have 
campaign bulletins, but can be 
found on ASIST
• Enter vehicle and model year
• Select Quality Action Tab

In addition to ASIST, dealers 
can find this information on 
NNAnet along with the dealer 
announcement
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Retailer Inventory - Complete Open Campaigns

• Check Retailer Inventory for Open Campaigns:
– Infiniti: IPSB15-286a

– Nissan: NPSB15-460a
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Selling/Trading Vehicles with Open Campaigns

• Creates liability for the retailer

• Contributes to owner 
dissatisfaction

• Throws money away 
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• Retailed Vehicles

– Use the Custom VIN Campaign Report to identify open campaigns in a retailer’s 
market

• Infiniti: IPSB17-130

• Nissan: NPSB17-214
– Check local used car lots and fleets

– Form partnerships with local independent repair facilities to scrub their VINs for them

– Have parts personnel check for open campaigns on every over the counter parts sale that has a VIN associated 
with it.

– Develop a plan for labor and part resources and contact these owners
• Separate work requiring a tech or service bay

• Determine number of labor hours required and how many appointments can be 
accommodated daily based on current staffing

• Ensure adequate parts on hand

– In FY17, the average campaign RO delivered $542 in customer pay, factory 
warranty, campaign & service contract revenue

• Customer Pay = $77

• Factory Warranty = $60

• Campaign = $398

• Service Contract = $7

Open Campaign Opportunity
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Takata Campaigns
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Takata Airbag Campaigns
Why is this important?

• Nissan and INFINITI are committed to the safety and security of its customers and their 
passengers

• The Takata recall is a serious issue and affects the following Nissan and INFINITI vehicles:

• Some of those airbags could deploy explosively due to chemical instability, which could cause 
serious or even fatal injury to vehicle occupants.

• NHTSA is mandating 100% completion of this recall

Our progress (6/22/18):

NISSAN INFINITI

2001-03 Maxima 2001 I30

2002-04 Pathfinder 2002-03 QX4

2002-06 Sentra 2002-04 I35

2007-12 Versa Hatchback 2003-08 FX 35/45

2007-11 Versa Sedan 2006-10 M 35/45

Airbag Volume Repaired Completion Rate

Passenger 1,370,028 566,690 41.4%

Driver 446,138 111,141 24.9%
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Opportunity for Takata Campaign 

Gross profit includes parts & labor
 Labor rate and parts markup will vary by retailer
 With approximately 910K VINs remaining, Nissan dealers can potentially earn $172M in 

the aggregate
 With approximately 127K VINS remaining, INFINITI retailers can potentially earn $60M in 

the aggregate

Model Open Remaining VINS National Labor Rate * FRT Retailer Gross Profit per Unit Total Retailer Gross Profit Average CP Gross Profit Per Unit Total Customer Pay Gross Profit

Maxima 95,732 $115.88 $431.48 $41,306,214 $41.91 4,011,649$                                        

Pathfinder 38,170 $115.88 $133.50 $5,095,573 $41.91 1,599,514$                                        

Sentra 211,579 $92.70 $151.21 $31,992,776 $15.64 3,309,096$                                        

Versa DAB 279,754 $81.12 $122.20 $34,185,100 $29.62 8,286,313$                                        

Versa PAB 284,908 $104.29 $116.46 $33,180,329 $31.15 8,873,460$                                        

Total: 910,143 $145,759,991 26,080,032$                                      

Model Open Remaining VINS National Labor Rate * FRT Retailer Gross Profit per Unit Total Retailer Gross Profit Average CP Gross Profit Per Unit Total Customer Pay Gross Profit

I30 14,963 $138.44 $448.40 $6,709,373 85.24$                                                         1,275,371$                                        

I35 23,796 $138.44 $448.40 $10,670,069 85.24$                                                         2,028,252$                                        

2006-07 M 34,062 $373.79 $606.21 $20,648,882 105.67$                                                      3,599,161$                                        

2008-10 M 7,972 $387.63 $331.41 $2,642,032 105.67$                                                      842,361$                                            

2003-05 FX 24,217 $152.28 $164.42 $3,981,861 85.24$                                                         2,064,136$                                        

2006-08 FX 15,718 $152.28 $170.98 $2,687,404 105.67$                                                      1,660,842$                                        

QX4 6,703 $138.44 $150.42 $1,008,244 49.85$                                                         334,145$                                            

Total: 127,431 $48,347,865 11,804,269$                                      

INFINITI Potential:

NISSAN Potential:
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Download Takata Owner Contact List
1. Access DBS Service Tab
2. Select Retailed Vehicle Open Campaign Report

• This currently only provides owner notification information for vehicles affected by a Takata recall
• There is no need to use filters at the top of the screen at this time

3. Check the box to accept the usage terms for the data and select “Search”
4. Once the data appears, click on      to export your customer contact list to Microsoft Excel

• Clicking on the VIN in the view below will take you to the national service history view for that VIN


