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Customer Follow-Up Survey

PO Box 930
Ann Arbor, Michigan 48106-0930

For your convenience, if you would prefer to
complete this survey online, please go to
https://www.FordViewpoint.com/CRC.
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by mail if you have answered online.

Dear I

Ford Motor Company’s Relationship Center appreciated the opportunity to answer your questions on
July 14, 2011.

As a valued customer, your opinion is very important to us. Please take a moment to complete this brief
survey regarding your experience.

Ford Motor Company will use the information you provide to improve our products and services. This information
is not shared or disclosed to outside parties for their own sales or marketing efforts.

Thank you in advance for your time in completing this survey.
Sincerely,
Rdsemary O’'Malley

Manager, Customer Relationship Center
Ford Motor Company

Your Experience | B——

This survey should be completed by the person who contacted Ford Motor Company’s Customer Relationship
Center on July 14, 2011.
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