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New fersey Office of the Attorney General

Divislon of Consumer Affaire
Consumar Service & Intake Candar
124 Halssy Straet, 3nd Floor, Newark, NJ 07102

Jm 26, 2006
ol 51250 T
o r'«:i;mm NJ o710t
Re: Nissan USA 3
File Nu.:_ £
Dear Sir/Madam: ﬂ

Thank you for contacting the New Jersey Division of Consumer Affairs. Because tho
allegations you made in your letter are not within the Division's jurisdiction, we are roferring this
matter to.

National Highway Traffic Safety Administration:
400 7th Street, SW Room 5232

Washington, DC 20590
(888) 3244236

o All fisture conespondence, including Inquirics and copics of sdditional documents should
be addressed to them,

Sincerely,
Patricia D, Pate
Supervisor
Consumer Service Center
PDP:arg
CBC11B.fim
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Divigion of Consumer Affairs
State of New Jersey
P.O. Box 45027

Newark, New Jersey 07101

Dear Sir:

The following is a letter that I have sent to the Nissan Conmumer Affairs
mmﬁngach@mblmwﬁhmy%ﬂmii&&pmﬁ&. As descaibed in the
lm,thechmhfaﬂedmlﬂm?&nearthemlvmiabm. The Chutch failed
“ﬂq:ead“mdmituedmymaﬁnguﬁ'mthesiﬂenfﬂmmdﬁmtheleﬁlmof

truck traffic on [ 78. After doing some on-line research, I have found that I am not alone
with this problem, Qlﬁteammhuofﬁﬂzﬁwnmmmmempmblem I wish
mmkemmenfﬂﬁsainﬁmﬁunbmu!e,ﬁmﬂy,lmlucky. The next person
might not be as hicky as I was.

November 27, 2005

Nizsan Consumer Affairs
IiaﬂnUSJl i
~P.0,Box 191, %

Gairdena, CA 9049 * *
Deegr Sir:

On November 13, 2005, while
Nissan 350Z (VIN # 'IN1AZ33

ing on Interstate 78 in New Jersey my 2004
with 11,400 miles on the odometer,




developed a clutch problem and had 1o be towed o a Nissan Dealer in Easton, PA. Two
days later the dealer informed me that the car needed a new chitch, something I was
already aware of He then informead me that the cluich was not cowered undex the
warrantee and would cost $750 dollars to repair. This was quite a surprise considering
the car had so few miles on it. He called back the next day and informed me that the car
alao needed & fiywheel, at an additional cost of $1, 100 dollars, not covered by warrantee,
another unpleasant surptise. I called Nissan Consumer Affairs and was told that nothing
could be done, the clutch is a “wear out” item, and that it was my fault the clutch failed.

Let me assure Sir, the clutch failure was “not my fault.” 1 am fifty-nine years old
anid have been driving, and racing, sports cars for the last forty plus years. In all of that -

time I have never had a clutch failure in . When I picked up the car the
following Monday, after paying a bill had & car with a completely re-
designed clutch. The chutch pedal was . eadler to depress, the fiction point of the

cintch is in an eatirely diffevent spot, and in the mid-range of the pears (3, 4, 5) the car is
faster. This was not & one-for-one replacement of damaged parts. Furthermovre, upon
inspecting the fiywheel, there appesrs 1o be no damage, certainly not the demage
desctibed to me by the dealer as “rivats ground off the flywheel.” My best guess, based
on years of experience racing cars, is that either the origingl clutch design was faulty,
that the original clutch was improperly instalted and adjusted, or a combination of the
two. This action by Nissan USA, while if not outright fraud, certainly smacks of shoddy
business practices degigned to “cover up” problems with the 350Z clutch and pass the -
cost off to the consumer, I respectiully request redress of the problem and a retum of my
I | '

When I spoke to your Consumer Affhirs personnel, I informex] them that between
my wife and I, we have owned or leased Nissans for the past 15 years, and that the lease
on ey wift’s 2003 Nissan Pathfinder was up this coming spring and that the trestment
that we have so far received from Nissan on this problem was csusing ber to re-think the
brand of car she would be leasing in the futyre, The person at Consumer Affairs
described us as a “Nissan Family.* That statement, as far as it went, is accurate.
However we are more then thet. We have promoted Nissana to everyone that we have
met, portraying them az well built, religble automobiles. We have even assisted our
neighbors in buying our cars when their leases expired. Our deughter and several
business assaciates have purchased Nissans based on out recommendetion Let me
assure you Sir, “word of mouth” works both ways. If there is no redress of the situitation,
we will most actively inform everyone we know of the way Nissan handles problems
with its “Flagship Sports Car,” to include e-mailing a copy of this letter to some rather
extensive mailing lists ittvolving the armature sports car commmnity here in New Jersey.
Your Consurner Affairs person response was “Sorry to loose you as a customer.” T assure
you 5ir, loosing us as a customer will be the least of it.

Awaiting your response,




ocean, N

cc: Office of the Attorney General, State of New Jersey
Divizion of Conzumer Affairs, Stare of New Jersey




